Most of the associations which pool the fruit of their members employ the house-pack. The general experience in the pooling of fruit has been that if it is to be graded with sufficient accuracy for equitable pooling, it is desirable that the grading be done in a community packing house instead of on the ranch by the individual growers. Consequently, if the conditions are not favorable for the establishment of a community packing house, the general tendency is for the association to sell the fruit on the individual growers' account.
Pooling.-The term pooling is often applied to any form of cooperative marketing. It is misleading to use the term in this way.
Pooling is a particular method by which cooperative marketing associations handle the products of their members. BUL. 432] SOME ECONOMIC PROBLEMS INVOLVED IN POOLING FRUIT 5 The selection of a pooling plan involves a decision as to the number of grades to be used as a basis for pooling, the amount of territory to be included in the pool, and the length of the pooling period. Each of these is capable of independent variation ; thus a grade may be wide or narrow, the area in the pool may be confined to one locality or it may extend over the entire state, and the length of the pooling period may be for a day or even less or it may be for the entire season.
Consequently, it is necessary to analyze the ways in which variations in the grades, the area, and the pooling periods affect the functioning of the organization; in particular their effect upon the following points must be given careful attention : First, will the pooling plan enable the association to operate in a way that is fair to the members ? That is : ( 1 ) does it provide the proper differential between members, when variations exist in the quality of the product and in the time of maturity because of varying efficiency of the individuals and because of the differences in climatic and soil conditions? (2) Table 2 gives some examples of differences in the prices Fig Growers; interview, G. W. Danielson, Nov. 19, 1925, Fresno. offered for fruit of like quality. May [10] [11] [12] [13] [14] [15] [16] 1925 Aug. [3] [4] [5] [6] [7] [8] [9] 1924 Aug. [3] [4] [5] [6] [7] [8] [9] 1924 June [23] [24] [25] [26] [27] [28] [29] 1924 Pears Assuming that the yield per acre and the acreage per square mile of territory are the same, the number of cars over which the risks may be spread depends upon two factors: (1) the amount of territory in the pool, and (2) It is believed that the returns will generally be higher on the early pools of these raisins than on the late pools.
COSTS OF MARKETING
Improvement in marketing involves both orderly marketing and the economical performance of the essential marketing services. This section will be confined to a discussion of the costs of marketing as affected by (1) the number of grades, (2) 
